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Milan D. Meeske : Copywriting for the Electronic Media: A Practical Guide  before purchasing it in order to gage 
whether or not it would be worth my time, and all praised Copywriting for the Electronic Media: A Practical Guide: 

0 of 0 people found the following review helpful. It's a total waste of moneyBy J. BarrI'm always looking to improve 
my copywriting. This came highly praised. It's a total waste of money. The exercises are lame unless you've never 
written copy before. The content is outdated already and a lot of it can be found written better and up to date online. 
Worst of all you buy a pig in a poke. Mine came with a "Can't be returned unless in shrink wrap" label from 
LowPricedTextBooks. Complete waste of money. shouldn't allow buyers to get conned by people like at 
LowPricedTextBooks. What happened to the return guarantee?0 of 0 people found the following review helpful. Bite 
The Bullet For ClassBy Cassidy KelleyOutdated material and way overpriced. Bought it used and saved a ton of 
money.0 of 0 people found the following review helpful. Great InvestmentBy Latarsha NesbittI'm really enjoying this 
book it's helping me to understand my class assignments. It's a great book to read. I would recommend this book to 
anyone who has a business and want learn how to write a commercial.
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COPYWRITING FOR THE ELECTRONIC MEDIA, A PRACTICAL GUIDE, Sixth Edition, prepares you to write 
effective copy for all types of electronic media, with an emphasis on commercial writing and a valuable real-world 
orientation to this exciting field. A brief grammar review illustrates grammar principles as they apply to broadcast 
writing, helping you refresh these essential skills. Numerous scripts, storyboards, PSAs, and promotional spots present 
key examples as you learn to write short, persuasive messages for radio, television, and new media. A new chapter on 
"Getting the First Job" reveals what you should expect in entry-level copywriting positions.
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